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AI SEARCH:
REDEFINING HOW  P EOP LE SEARCH
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HISTORY OF AI SEARCH
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LATE 2023

Ch a t GP T h a d  o ve r 
10 0  m illio n  a c t ive  
u s e rs .

It  b e c a m e  o n e  o f 
t h e  fa s t e s t -g ro w in g  
c o n s u m e r 
a p p lic a t io n s  in  
h is t o ry.

Q1-Q2 2024

Go o g le  la u n c h e s  
Ge m in i 1.0 : A n e w  
fa m ily o f 
m u lt im o d a l AI 
m o d e ls , 
s u c c e e d in g  Ba rd .

AI w rit in g  
a s s is t a n t s  
p ro life ra t e  (e .g ., 
Co p ilo t , No t io n ).

Q3 2024

AI in  s e a rc h  
ra m p s  u p : 
P e rp le xit y, Arc  
Se a rc h , a n d  
Go o g le ’s  AI 
Ove rvie w s  
re s h a p e  s e a rc h  
b e h a vio r.

Q1 2025

Cu s t o m  AI 
a s s is t a n t s  
b e c a m e  
m a in s t re a m .

In c re a s e  in  ze ro -
c lic k  o rg a n ic  
s e a rc h  re s u lt s . 

Go o g le  AI Mo d e  
re le a s e d .

Q4 2024

Ch a t GP T 
b e c o m e s  
m u lt im o d a l: 
Su p p o rt s  c o d e , 
im a g e s , file s , a n d  
vo ic e  n a t ive ly.



AI CHATBOT TRAFFIC GREW  
8 0 % IN ONE YEAR

Th a t ’s  55.2 b illio n  vis it s  fro m  Ap ril 20 24  t o  Ma rc h  20 25.

BUT IS AI REP LACING 
TRADITIONAL SEARCH?
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"AI c h a t b o t s  a re  not replacing t ra d it io n a l s e a rc h  e n g in e s  b u t  
reshaping how we interact w it h  in fo rm a t io n . W h ile  AI c h a t b o t s  
lik e  Ch a t GP T, Gro k  a n d  De e p Se e k  a re  s e e in g  im p re s s ive  g ro w t h , 

t h e ir  t ra ffic  is  s t ill only a fraction of search engine traffic.”

-Sujan Sarkar, cofounder of OneLittleWeb
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AT LEAST NOT YET ANYW AY….
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A re c e n t  s t u d y b y 
SEMru sh  re ve a le d  t h a t  AI 
Se a rc h  is  lik e ly g o in g  t o  
o ve rt a k e  t ra d it io n a l 
o rg a n ic  s e a rc h  b y early 
2028.

**If the default Google 
Search experience 
becomes AI Mode, this 
transition could happen 
much sooner.

https://www.semrush.com/blog/ai-search-seo-traffic-study/


AI TRAFFIC = HIGHER CONVERSIONS

8

Th a t  s a m e  s t u d y re ve a le d  AI s e a rc h  vis it o rs  t e n d  t o  c o n ve rt  b e t t e r b e c a u se  LLMs  c a n  
e q u ip  u se rs  w it h  a ll t h e  in fo rm a t io n  t h e y n e e d  t o  m a k e  a  d e c is io n . 

https://www.semrush.com/blog/ai-search-seo-traffic-study/


SEARCH TESTS & DOCUMENTATION
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On e  o f t h e  m o s t  e ffe c t ive  w a ys  t o  m o n it o r p re s e n c e  o n  g e n e ra t ive  AI p la t fo rm s  is  t o  
conduct regular search tests. By c o n s is t e n t ly t e s t in g  a n d  t ra c k in g  h o w  yo u r s it e  a p p e a rs  in  
AI-g e n e ra t e d  re s p o n s e s , yo u  c a n  monitor changes, id e n t ify n e w  o p p o rt u n it ie s , a n d  e n s u re  
t h a t  yo u r s it e   is  a c c u ra t e ly re p re s e n t e d  o n  t h e s e  e m e rg in g  p la t fo rm s .

PROMPTS TO TEST:
● Te ll m e  a b o u t  [c o m p a n y] /  [so lu t io n ]
● W h a t  a re  t h e  b e s t  c o m p a n ie s  in  

[ve rt ic a l] a n d  w h y?
● W h a t  a re  t h e  p ro s  a n d  c o n s  o f 

[c o m p a n y]/[s e rvic e ]?



BUILDING VISIBILITY BEYOND
GOOGLE’S ALGORITHM
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DON’T J UST RANK -
RESONATE
Ra t h e r t h a n  o p t im izin g  so le ly fo r Go o g le ’s  
a lg o rit h m , w e  m u s t  n o w  c o n s id e r h o w  
yo u r s it e content is interpreted and 
recommended by generative engines. 

Th is  m e a n s  fa c t o rin g  in  h o w  AI 
su m m a rize s , c it e s , a n d  syn t h e s ize s  
c o n t e n t  fro m  a c ro s s  t h e  w e b .



12

W HAT’S NEXT
TO PREPARE FOR AI SEARCH

CLAIM/UPDATE DIRECTORY LISTINGS
● AI engines prioritize structured, trusted data from directories 

like Angi, BBB, etc. Ensure your listings are complete, 
consistent, and optimized.

CONSISTENT USE OF YOUR “ABOUT” COPY
● Create a clear, consistent company boilerplate and use it 

across your website, social profiles, directory listings, 
wikipedia page, and press releases - AI tools often repeat this 
language when referencing your brand.

EXPAND YOUR BRAND’S PRESENCE IN ALL CHANNELS
● Get your brand featured in industry roundups, directories, and PR 

channels. AI tools pull from info across the web, so a broader 
digital presence boosts your chances of being cited.
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W HAT’S NEXT
TO PREPARE FOR AI SEARCH

CONFIGURE LLMS.TXT FILE
● An llms.txt file is a publicly accessible text file that lists and 

summarizes key pages from your website to help large 
language models (LLMs) to better understand and prioritize 
your content. It acts like a content guide, similar to a 
sitemap.xml, but specifically tailored for AI systems.

HIGH QUALITY, DEEP CONTENT
● Improve your footprint through high-quality, deep content 

and authoritative mentions across the web (blogs, news, 
trusted forums, main website content). 

AI VISIBILITY = OUTCOME OF GOOD SEO
● Think of AI optimization as an outcome of excellent SEO, not a 

separate discipline. AI citations mirror your overall web authority 
and organic search visibility. 



THANK
YOU
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